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Marketing and Communications Manager
Job Description

Position
Marketing and Communications Manager 

Organization
Founded in 2007, the ANNIKA Foundation aims to develop, empower and advance young women around the world through golf and in life. More specifically, it provides opportunities in women’s golf at the young girl, junior, collegiate and professional levels while teaching young people the importance of personal development, including living a healthy, active lifestyle through fitness and nutrition.

Each year, the Foundation typically conducts six “Share My Passion” grass roots clinics designed to introduce kids to the game.  In addition to grassroots events, the Foundation annually conducts seven major golf events for aspiring junior girls around the world. It hosts two premier collegiate tournaments in Minnesota and South Carolina. In 2023, the Foundation was the main charitable beneficiary from The ANNIKA driven by Gainbridge at Pelican, a new penultimate event on the LPGA Tour schedule. In addition, it announced the ANNIKA Development Program, created to provide financial and program support to recent college graduates pursuing their professional careers. The ANNIKA Women’s All Pro Tour provides a pathway for young professionals to the Epson Tour and LPGA Tour.

To further life development, the Foundation hosts More Than Golf sessions at its tournaments, as well as a series of sessions virtually to educate young women on life skills such as mental health, public speaking, financial literacy, etc. 

General Duties
Reporting to the President and CEO, and working closely with the Director of Marketing and Events, the Marketing and Communications Manager will be tasked with implementing the marketing strategy and campaigns to promote the brand and initiatives of the ANNIKA Foundation via social media, web, event collateral, partnership activations and more. 

Specific Duties & Responsibilities
· Develop an understanding of the Foundation brand and integrate those principles into the Foundation’s strategic goals
· Assist with primary Foundation mission and initiatives which are planned and directed to achieve affirmed targets and standards for corporate governance
· Production of marketing materials and signage to support all Foundation initiatives
· Manage and keep current the content on the ANNIKA Foundation website, including production of new content and press releases on a regular basis for website and blog
· Generate, edit, publish and share engaging content daily (e.g. original text, photos, videos and news)
· Manage all social media accounts for Foundation (Facebook, Instagram, Twitter, LinkedIn and TikTok)
· Measure web traffic and monitor SEO
· Explore areas for promoting the Foundation initiatives domestically and globally
· Handle administrative needs including the preparation of the Annual Report
· Develop original content and suggest creative ways to attract more supporters and promote the brand
· Research audience preferences, discover current trends and stay up to date with changes on social platforms ensuring maximum effectiveness
· Design and create print and web advertisements and all branded forms, flyers, etc.
· Expand and execute current social media efforts across all platforms
· Work with third-party to maximize public relation exposure around the globe
· Oversee Communications Coordinator who will assist with various marketing and communications responsibilities

General Requirements
The Marketing and Communications Manager will be thoroughly committed to the ANNIKA Foundation mission.  Concrete demonstrable experience and other qualifications include:
· College degree
· Golf knowledge
· Must be outgoing and passionate, eager to interact with event participants and sponsors
· Proficient in InDesign and Photoshop and experience with graphic design and video editing
· Proficient in website management and basic press releases writing
· Proficient in videography and photography
· Ability to deliver creative content (text, image, video)
· Unwavering commitment to quality programs and data-driven program evaluation
· Be innovative and creative to distinguish Foundation events from the competition
· Excellent time management and organizational skills
· Strong written and verbal communication skills; a persuasive and passionate communicator with excellent interpersonal and multidisciplinary project skills
· Knowledge of social media platforms including strategy, copy, engagement and analytics – including Facebook, Twitter, LinkedIn, Instagram and TikTok
· Ability to work effectively in collaboration with diverse groups of people
· Willingness to travel domestically and internationally
· Have a positive and adaptable approach to problem solving
· Be willing to take ownership over work and develop new ideas
· Must be open to working on weekends as needed 

Benefits

· Performance bonus
· 401(k) match 
· Health benefits
· Paid holidays and vacation

Qualified candidates should forward their resume via email to Director of Marketing and Events, Taylor Britton, at taylorb@annikafoundation.org.
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